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UNIVERSITY OF IOANNIRNA
LIFELONG LEARNING CENTER

CERTIFICATE OF SPECIALISATION

The course was offered over the ... ....cimirim — reaPRAiEaRAL period by the Lifelong learning center at the University of
loannina under the framework of “Continuing Training — Economics and Society” Programme, using innovative distance
learning methods.

...... hours are required for the successful completion of the course.

The ECVET units corresponding to the particular course are ...............ccccoeeene.

She /He was awarded Grade “...............

Head of L.L.C.
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